
STANDING WITH THE EXPERTS. 
BUILDING BETTER BRANDS.

C H I C A G O  F A U C E T S
E L E C T R O N I C / T O U C H L E S S  FA U C E T S  |  T H E R M O S T A T I C  FA U C E T S  

L A B O R A T O R Y  P R O D U C T S  |  F O O D  S E R V I C E  FA U C E T S  &  E Q U I P M E N T

F R A N K E
R E S I D E N T I A L  &  C O M M E R C I A L  S I N K S  [ S T A I N L E S S ,  Q U A R T Z ,  F I R E C L A Y ]

R E S I D E N T I A L  FA U C E T S  &  A C C E S S O R I E S

K E M P E R  W A T E R  C O N T R O L  S Y S T E M S
F L O W  S P L I T T E R  V A L V E S  |  B A L A N C I N G  V A L V E S

L E O N A R D  V A L V E
D I G I T A L  M I X I N G  V A L V E S  |  T H E R M O S T A T I C  M I X I N G  V A L V E S  

E M E R G E N C Y  M I X I N G  V A L V E S  |  H O S E  S T A T I O N S

R O C K F O R D  S E P A R A T O R S
G R E A S E  T R A P S  |  O I L  S E P A R A T O R S

W A T E R  C O N T R O L
C O M M E R C I A L  &  R E S I D E N T I A L  W A T E R  T R E A T M E N T  |  W A T E R  

S O F T E N I N G  |  L E G I O N E L L A  M I T I G A T I O N  |  R A I N  W A T E R  H A R V E S T I N G

W I L L O U G H B Y  I N D U S T R I E S
S O L I D  S U R FA C E  L A V  P R O D U C T S / W A S H  F O U N T A I N S  

E L E C T R O N I C  &  M A N U A L  W A T E R  M A N A G E M E N T  |  P R I S O N  W A R E  

O U T D O O R  D R I N K I N G  F O U N T A I N S  &  B O T T L E  F I L L E R S

8 9 2 5  N OR T H  PRA I R I E  PO I N T E
PE OR IA ,  I L  6 1 6 1 5

3 0 9 . 6 9 3 . 7 9 5 0    |    FA X :  3 0 9 . 6 9 3 . 7 9 5 5

76 2 3  PL A Z A  COUR T  
W I L LO W B ROOK ,  I L  6 0 5 2 7
6 3 0. 8 5 0. 7 7 5 0    |    FA X :  6 3 0 . 8 5 0. 7 7 7 5
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CONTACTS
8 9 2 5  N O R T H  P R A I R I E  P O I N T E
P E O R I A ,  I L L I N O I S  6 1 6 1 5
3 0 9 . 6 9 3 . 7 9 2 0
FA X :  3 0 9 . 6 9 3 . 7 9 2 2

B R I A N  Y E L T O N ,  C P M R
P R E S I D E N T
3 0 9 . 8 2 6 . 8 5 0 8
B R I A N .Y E L T O N @ I N L A N D S A L E S G R O U P . C O M

S T E P H A N I E  Y E L T O N
V I C E  P R E S I D E N T  O F  B U S I N E S S  D E V E L O P M E N T / M A R K E T I N G
3 0 9 . 3 7 0 . 2 8 8 3
S T E P H A N I E .Y E L T O N @ I N L A N D S A L E S G R O U P . C O M

C H A S E  S H A R P ,  C S P
D I R E C T O R  O F  S A L E S
3 0 9 . 7 3 7 . 1 9 8 4
C H A S E . S H A R P @ I N L A N D S A L E S G R O U P . C O M

M A R I N A  E N D R E S S
Q U O T A T I O N S  &  I N S I D E  S A L E S
O F F I C E  -  3 0 9 . 6 9 3 . 7 9 5 0
M A R I N A . E N D R E S S @ I N L A N D S A L E S G R O U P . C O M

C O R Y  S C H A E F F E R
I N S I D E  S A L E S  &  W A R E H O U S E  M A N A G E R
O F F I C E  -  3 0 9 . 6 9 3 . 7 9 5 0
C O R Y. S C H A E F F E R @ I N L A N D S A L E S G R O U P . C O M

P A M  K I L L I A N
S H O W R O O M  S A L E S  M A N A G E R
3 0 9 . 2 7 5 . 5 2 5 8
P A M . K I L L I A N @ I N L A N D S A L E S G R O U P . C O M

K A T H Y  Y E L T O N
A C C O U N T I N G
K A T H Y.Y E L T O N @ I N L A N D S A L E S G R O U P . C O M

P A U L  N I C H O L A S
S O C I A L  M E D I A / C O M M U N I C A T I O N S  M A N A G E R
2 1 7 . 5 5 0 . 6 0 4 6
P A U L . N I C H O L A S @ I N L A N D S A L E S G R O U P . C O M

https://www.linkedin.com/company/inland-sales-group/
https://www.facebook.com/inlandsalesgroup
https://www.instagram.com/inlandsales/
https://www.inlandsalesgroup.com/

